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JOINT PRECONFERENCE OPENING RECEPTION
Milwaukee Institute of Art & Design — THURSDAY, JUNE 1, 2006, 6:30 PM-8:30 PM

Get in the swing of things at a joint preconference reception at the Milwaukee Institute of Art & Design (MIAD),
one of the nation’s leading visual arts colleges. Sip some wine, nosh on appetizers, check out MIAD’s galleries, then

explore the Historic Third Ward and RiverWalk. This turn-of-the-century warehouse and manufacturing district
houses Milwaukee’s best-kept secrets: the highest concentration of art galleries in the city; treasure-filled antique
shops; lively restaurants and night spots; unique specialty stores; and creative studios for architects, advertising
agencies, graphic designers, and artists. The Historic Third Ward is also home to the Milwaukee Public Market,

the Eisner American Museum of Advertising and Design, and the Broadway Theater complex.




THE IMPORTANCE OF RELEVANT MESSAGING (PART TWO): THE LOCAL LEVEL—MAKING THE CASE FOR YOUR UNITED ARTS FUND
The balance between communicating the UAF value and the arts message itself will be presented and discussed
with field samples of UAF case statements and public messaging. Representatives from Ellingsen-Brady, the creative
agency for the United Performing Arts Fund will participate. MODERATOR: Margot H. Knight, President and CEQ,
United Arts of Central Florida, Orlando, FL

FRIDAY, JUNE 2, 2006
A CORPORATE CONVERSATION: THE CHANGING DYNAMICS OF CORPORATE GIVING

What is the corporate donor looking for today and why? How does the corporate donor monitor and measure
impact of their support? How does the corporation view a united fund campaign versus direct group funding?
PRESENTER: Edward J. Zore, President & CEO of Northwestern Mutual, Milwaukee, WI. Joint session with Artse¢> Business
Councils/Business Volunteers for the Arts meeting attendees

RELATIONSHIP BETWEEN ARTS GROUPS AND THEIR UAFS

What is the nature of these relationships? How do they differ by size of group? Where do we lead and where

do we stand back? How are they evolving? How do arts groups view their relationships to United Arts Funds?
What is the difference in perceptions among large, medium, and smaller arts groups? Executive Directors from
various-sized arts groups and representatives from UAFs discuss the issues. MODERATOR: Christine Harris, President,
United Performing Arts Fund, Milwaukee, WI

ALLOCATION METHODOLOGY: CHANGING APPROACHES

This session reviews how we make decisions about allocation of grant-making funds. What are the trends,
problems, and issues we must grapple with? What is our responsibility to communicate this process? New research
on allocations initiated by the Arts & Business Council of Greater Philadelphia will be presented by Beth Richards,
Consultant for Arts & Business Council of Greater Philadelphia, PA. MODERATOR: Jim Clark, President & CEO,
Lexington Arts and Cultural Council, Lexington, KY

VOLUNTEER DEVELOPMENT
This session looks at the work of volunteer cultivation, from single-event volunteer, to BVA, to campaign manager,
to Board member. How can volunteers be groomed throughout the period of engagement with the organization?
What are the trends in voluntarism that we need to understand? PRESENTERS: Karen Dauvis, President & CEQ, Arts &
Business Council of Greater Philadelphia, PA; and Patrick Rath, Vice President of Development/Campaign Director,
United Performing Arts Fund, Milwaukee, WI. Joint session with Arts & Business Councils/Business Volunteers o |
for the Arts meeting attendees. Joint session with Artse¢> Business Councils/Business Volunteers for the Arts meeting attendees
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THE ROLE OF DIVERSITY AND REGIONALISM

If we are to increase our funding base, the wholesale changes to today’s communities must be reflected

in the people who play a role in the arts community. PRESENTERS: Mary McCullough-Hudson, President & CEO,
and Vanessa White, Director of Community Engagement & Diversity, Cincinnati Fine Arts Fund, Cincinnati, OH

T
EVOLVING OUR RELEVANCE -

The role and responsibility of UAFs to measure our impact based on changing environmental H

How do we measure our impact? Do we need a community definition of the value of the arts, a la United Way'’s

community impact? If environmental changes make us less relevant, do we diminish or fade, or do we simply evolve

to maintain our relevance? MODERATOR: Christine Harris, President, United Performing Arts Fund, Milwaukee, WI j
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DETAILED SCHEDULE ‘!
To view or print a detailed schedule of events, please visit www.AmericansForTheArts/convention .&i

PRECONFERENCE PUBLIC ART ADVENTURE
WEDNESDAY, MAY 31, 2006 7:00 PM—9:30 PM

Get to know downtown Milwaukee and its vibrant artist-infused neighborhoods. Small groups of 10 participants
will go on one-hour tours followed by a no-host dinner in one of Milwaukee’s outstanding restaurants. Each
neighborhood tour and dinner will be hosted by a local Milwaukee public art expert and a local artist.

$20 advance registration is required. Space is limited, so register early!



Hilton Milwaukee City Center
509 W. Wisconsin Avenue, Milwaukee, WI 53203
414.271.7250 or 800.HILTONS

Room Rates:

Cancellation Policy: Reservation must be cancelled at least

24 hours prior to scheduled arrival in order to avoid charges.

Hilton Milwaukee City Center
509 W. Wisconsin Avenue
Milwaukee, WI 53203

e Airport Connections Shuttle Service:

® Taxi:

e | imousine:

SCHOLARSHIP OPPORTUNITIES

Many state, statewide, and regional arts agencies offer
scholarships for people in their service area to attend
the preconferences. This assistance is often in the form
of registration or travel subsidies. For a list of participating
organizations, along with contact information

and application deadlines, please visit our website

at www.AmericansForTheArts.org/Convention.

¢ Daily Parking:

e Car Rentals:

Americans for the Arts
P.O. Box 91261
Washington, DC 20090-1261

Americans for the Arts
P.O. Box 91261
Washington, DC 20090-1261

202.371.0424 (credit card payment only)

www.AmericansForTheArts.org/Convention
(credit card payment only)

REFUNDS

Full refunds, minus a $50 administrative fee, will be made

on cancellations received by May 1, 2006. Refunds of 50
percent will be made on cancellations received by May 15, 2006.
No refunds will be made after May 15, 2006. All requests
must be made in writing to Americans for the Arts.

Visit www.AmericansForTheArts.org/Convention regularly for

updates on registration, scholarship, and program information!




